


Cover: During the period from January to June 1970, the most im-
pressive advance in export sales was made by the wig industry, with sales
up 80 per cent compared with the first half of 1969. Wigs are now
challenging toys as Hong Kong’s second biggest export industry. The
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Hong Kong’s usual criterion of suc-
cess is the monthly export figures pro-
duced by the Census and Statistics De-

ment. From — it seems — time
immemorial, these have continued to
go up month after month with almost
boring monotony.

But how well are we really doing?
Hong Kong does not produce any
figures for Gross National Product,
which is usually regarded by eco-
nomists as being the basic measure-
ment of economic progress.

For those unfamiliar with the eco-
nomists’ jargon, Gross National Pro-
duct is the sum of a nation’s exports
of goods and services, public authori-
ties’ current spending, gross fixed
capital formation, consumer spending
and incomes received from abroad.

The categories that make up Gross
National Product are usually in them-
selves regarded as key indicators of
the state of an economy, although
tf  are not the only indicators.

Figures of this type are always dif-
ficult to collect. And even when the
harvest of statistics is garnered, the
implications are often far from clear.

This was the message that emerged
from a recent congress held in London
under the sponsorship of a firm of
stockbrokers, which discussed the
meaningfulness of econometrics.

(Econometrics? — The art of

measuring trends in an economy.)

The experts decided that perhaps
their tools were not altogether precise
and that predictions based on such
tools were not so much better than
inspired crystal ball gazing.

So perhaps Hong Kong’s reliance on
simple export figures is not all that
bad a gauge?

There is however another, perhaps
more important, indicator that Hong
Kong regularly produces. These are
the reports produced by the Labour
Department Statistics Unit. Among
other things, this unit measures the
number of people who are gainfully
employed, and the number of jobs
available for people but not currently
filled.

According to Labour Department
there are today more businesses, more
jobs occupied, and more jobs begging
for workers in Hong Kong than ever
before.

This situation could of course
change almost overnight. But this ap-
plies equally to any other &conomy in
the world.

In the meantime, the implications
are clear. ‘We are either (a) one of
the world’s most successful economies
or (b) lousy users of our labour
resources.

Which is the correct interpretation?
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The Chartered has the business of
exports and imports tied up
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Beautifully. ®

But that’s what makes The Chartered more
than' just a bank. We're a service. We know

information that can make all the difference
between a bad deal and a good one. For your
the Southeasf Asian market. Your market. good. We've a whole range of facilities to
For yourexports. Imports, too. offer to exporters and importers. That and
Our branches all over Southeast Asia take a | a fund of useful knowledge of South East
deep interest in the economy of the host Asia and Hong Kong. That's a beautiful
country, Our staff collect and disseminate | situation to bein.
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THE CHARTERED BANK

You see our crestin a lot of places.

Well, are we the GENERAL

Chamber? -

Visitors often ask ‘why call yourself
the General Chamber of Commerce?’
Our answer is usually to point out that
ammbership covers a diversity of types
Gusiness, is not restricted by race or
nationality, and that our functions
cover a wider area than some of the
more specialised associations in Hong
Kong.

Size of itself is only the starting
point, since the Chamber has long
maintained that its strength lies in its
spread of membership. The majority
of the Chamber’s members — some
1100 — are importers, exporters or
merchants. As we are a Chamber of
Commerce this is understandable.

The significant point is that the re-
maining 700 of our membership illus-
trate why we are the General Chamber
of Commerce. The majority of this
section is made up of manufacturers.
The others, while small in number are
important in what they represent, and
f( 'ude Hong Kong’s major banks, in-
surance companies, shipping com-
panies and airlines, as well as solici-
tors, accountants, advertising agencies
and public utility companies. Na-
turally, this type of organisation is
not so common in Hong Kong as
either manufacturers or merchants.

In order to look more closely at the
representative nature of our member-
ship, the Business Promotion Depart-
ment earlier this year undertook a
comparative membership analysis.
They looked at the membership of the
American Chamber of ‘Commerce, the
Chinese Manufacturers’ Association,

the Federation of Hong Kong Indus-
tries, Hong Kong Exporters Associa-
tion, Hong Kong Japanese Chamber
of Commerce, and the Indian Cham-
ber of Commerce. Research was
based on the published membership
lists of the various organisation dated
either 1969 or 1970.

The only association with a mem-
bership approaching that of the Gen-
eral Chamber was the Chinese Manu-
facturers’ Association, which, according
to their 1969 directory, was 1532.
The published membership of other
organisations individually did not ex-
ceed three figures.

How does our membership compare
with that of the Other organisations?

Duplicated

By checking names of members in
the published lists, we found a con-
siderable duplicate membership. We
looked at this duplicate membership
in terms of firstly, the total number of
members of the other organisations
who were also members Qf the Cham-
ber, and then computed this to show
what percentage of the other organisa-
tion’s membership this represented.

The results worked out as follows: —
29 per cent of the members of the
American Chamber were also members
of the General Chamber; and 9 per
cent of CMA members, 27 per cent
of FHKI members, 79 per cent of Ex-
porters Association members, 20 per
cent of Japanese Chamber members
and 33 per cent of Indian Chamber
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Offices & Agents in principal cities throughout the world.

P

members were also members of the
Chamber. In other words, with the
exception of the CMA, a high per-
centage of members of other associa-
tions were also our members.

#"The Business Promotion Department
accided to take the analysis further by
looking more closely at the number of
members of the Chamber who describ-
ed themselves as manufacturers.

Checking by phone

The first point to emerge was that
we appeared to have more manufac-
turer members than the Federation of
Hong Kong Industries. This seemed
flattering, but somehow unlikely.
Many hours of careful telephoning
followed to check on the accuracy of
our records.

This part of the survey was useful
since it showed that, as always hap-
pens in cases of this kind, some of the
information on our lists was out-of-
date or had been loosely recorded.
Errors in the latter category were not
*mwever solely the responsibility of the
—.amber since several members admit-
ted to describing themselves as manu-
facturers when the strict right to do
so was perhaps questionable.

Some in fact turned out to be manu-
facturer’s agents or representatives,
while other members had a controlling
interest in a manufacturing company
which in its own name was not a mem-
ber of the Chamber (it has long been
a rule of the Chamber that subsidiary
and associated companies do not qua-
lify for membership automatically on
the election of the parent company).

One outcome of the analysis was

to show clearly that the time was ripe
to up-date the Chamber’s records of
importers and exporters. Various fac-
tors had contributed to this opinion,
notably the decision to extend the
number of markets covered by the
punched card system of processing
trade enquiries. The survey of mem-
bers served to hasten a decision on
the point.

Eventually, it emerged that the
Chamber’s membership among manu-
facturers was 444.

Among the Chamber’s manufactur-
ing members were companies repre-
sentative of most of Hong Kong’s
industries. Garments (97 members),
plastic products (37 members), wigs
(30 members), electrical appliances
(28 members) dnd toys (22 members)
were well represented. Other manu-
facturers ranged from representatives
of the ivory industry to shipyards. In
all 36 different types of manufactur-
ing were represented.

As a final step, the Business Pro-
motion Department tried to isolate
the overall overlap of manufacturing
memberships. Of the 444 manufactur-
ers who were members of the Cham-
ber, 232 were members of the Cham-
ber only, 78 were also members of the
FHKI, 54 were members of the CMA,
and a further 80 were members of all
three.

There is of course no end to the
tricks that can be played with figures,
and we admit that the results of our
exercise are not necessarily final. The
Chamber undertook the survey
mainly for its own information, in
order to understand better the needs
of its membership.



dictating
machine

CAN YOU AFFORD not having it?

Have you ever had dictation to give and somehow
your secretary wasn‘t available?

Have you ever had elusive ideas and somehow
you lost it?

Have you ever had deadlines and somehow
you couldn’t meet them?

Have you ever had observations during your
trip and somehow you couldn’t memorize?

If you have, what you had lost surely cost
much more than $2,580.00
So why hesitate to have the IBM224 now.

IBM

NEW HENRY HOUSE,
1ST FL., HONG KONG.
TEL: H-246141-8

10

Mr. Tsang will

be calling

a look at Membership Department

Clement Tsang, the Assistant

ecretary in charge of Membership, is

' 'loner with a very important job —
to recruit new members and to see
that the Chamber’s VIPs — i.e. its
over 1,700 members — are happy
with the Chamber’s services. -

In order to carry out the first of
these tasks, he personally visits all
companies or firms which have in-
dicated an interest in joining the
Chamber. During his visit, he has a
chance to see the organisation in
operation, and conversely, they have
the opportunity to find out more about
the Chamber’s facilities and activities.

Next, an application is submitted
by the prospective member. Clemeant
Tsang screens the application careful-
ly. If he recommends it, and the
application is supported by two com-
panies which are already members in
good standing, it is passed on to the
Chamber’s General Committee for

( “ormal approval and final election to
~.nembership. \

Clement Tsang stresses that big or
small, new or old, locally owned or
international, in whatever line of
business, if the company is established
and reputable, the Chamber welcomes
it to its membership.

Most of this Assistant Secretary’s
time is spent on keeping up-to-date on
members and their businesses in order
to ensure that the Chamber is serving
them as effectively as it can.

The Department maintains com-
plete and detailed records on all
members, so that the Chamber knows
exactly who, among its vast member-
ship, which covers virtually the whole

span of Hong Kong’s commercial
world, to contact when an appropriate
matter arises.

Unfortunately, unless members
telephone or drop in for a specific
reason, the amount of information
coming from members to the Cham-
ber is limited.

How does the Chamber deal with
this problem? _ Clement Tsang is the
answer. Literally, a ““man on the go”,
he makes over twenty personal visits
to individual members in the course of
a week and thereby acts as the link
between members and the Chamber.

In this capacity, he talks to mem-
bers about a- wide range of topics
which deal with Hong Kong’s trade
and commerce. He notes down
members’ opinions, worries, and com-
plaints and answers their questions.

Naturally Clement Tsang is also the
chief sounding-board for the Chamber
concerning the Chamber’s * services.
Recently, an agitated member called
him to complain that he had not been
receiving any of the Chamber’s
publications for a long time.

Since the Membership Department
spends a great deal of time and energy
up dating such particulars on each and
every member, Clement Tsang is very
attentive to such complaints.

In this case, however, there was no
big mystery as to why the member has
not been getting mail from the Cham-
ber — *“‘He simply forgot to notify us
when hc moved.” reports Clement
Tsang.

“Do you suppose I should start a
Member’s Lost and Found Depart-
ment?”
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Member Profil_e - Jebsen
Seventy-five years on

Two enterprising young men meet
for a drink at the bar of a club. Ideas
are exchanged and a new business
venture is born.

The scene is certainly familiar. It
has happened in fiction and in films
countless times. It also happens in
life.

One such meeting took place in
1895 in Shanghai. The two men,
Jacob Jebsen and Heinrich Jessen,
were to be the founders of Jebsen &
Co., a company which has since come
to occupy a leading position in the
foreign trade of China and Hong Kong.

This year, Jebsen — which has been
a member of the Chamber since 1896
— celebrates its 75th year. It can do
so with pride. In view of the tur-
bulent conditions which have existed
in the Far East from the time the com-
pany was founded until the present,
it takes luck to survive. But to deve-
lop a large and highly diversified
modern trading organisation takes
more than luck.

A living tradition

Today, many businesses hold very
different basic policies and outlooks
from those that they originally held.
There are numerous reasons for this
— changes in management and
mergers are just two which come
readily to mind.

In the case of Jebsen & Co., this is
not true. Jebsen is still run by the
two original families, Jebsen and
Jessen, and it still retains its old
flavour — one of daring, persistance,

boundless energy, and great foresight.
Moreover, shipping is still one of Jeb-
sen’s main interests. Q
The company first began operatioils
as agents for the M. Jebsen Shipping
Company in Apenrade (a town locat-
ed in the Duchy of Schleswig, which
now belongs to Denmark, and has
been renamed Aabenraa). The ship-
ping company was owned by Jacob
Jebsen’s father, and operated 14
steamers in the China Coast Trade.

Ups and downs

As the business prospered, Jebsen
& Co. branched out into trading in
dyed satin (which proved highly suc-
cessful) and other piece goods and
sundries in South China. Later they
became agents for BASF, (Badische
Anilin und Soda Fabrik) dealing in
dyestuffs, indigo, etc.

Inspite of a minor setback in 1911,
caused by the outbreak of the Chin
Revolution, Jebsen continued to grow,
and soon expanded its activities into
the export of Chinese products to
Europe, America, and Australia.

During the First World War, Jebsen
& Co. was almost completely wiped
out. The M. Jebsen Shipping Com-
pany lost all its ships and the assets
of Jebsen & Co. in Hong Kong and
Canton were liquidated and the pro-
ceeds put into hands of the “Custo-
dian of Enemy Property”.

However, the partners refused to
give up. When peace was restored in
1919, they returned to Canton and
were able to re-establish Jebsen & Co.
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by shipping a consignment of goods,
which was stored in Hamburg during
the war, to Canton, and selling it at
considerable profit.

 'In 1921-22 they finally received
payments for their properties which
had been confiscated during the war,
and business also began picking up
rapidly.

By the 1930°s Jebsen & Co. was
again prospering, especially in three
areas — the import of chemical fer-
tilisers, shipping, and the export of
feathers.

Unfortunately, war again intervened
and disrupted business — to such an
extent, in fact, that by the end of
World War 11, the company had hard-
ly any capital left.

Never give up

At the end of the war, Jebsen &
Co., under the sole ownership of
Michael Jebsen, the founder’s oldest

( n, picked itself up, dusted itself off
and rolled up its sleeves to start again
on a small scale.

In the twenty-five years since the
end of World War 1I, the company has
managed to rebuild and expand its ac-
tivities for the third time.

Today, Jebsen & Co. is one of Asia’s
largest suppliers of German industrial
products, and is headed by three
second-generation members of the two
original families, Michael Jebsen; his
younger brother, H. H. Jebsen; and
A. P. Jessen, the son of founder
Heinrich Jessen.

The company presently employs
over 1,000 people and has branched
out to represent more than 150 inter-
nationally known firms. In order to
carry out its many diversified activi-
ties, it has seven highly specialized
divisions — China Trade, Consumer
Products, ‘Chemical, Motor Car,
Technical, Shipping and Airways, and
Export.

Jebsen abroad

Aside from the two firms in Ham-
burg and Aabenraa set up to act as
agents for the company, Jebsen’s pre-
sent policy is to provide strong region-
al service to its many principals, and
it has therefor¢ also established a net-
work of companies in South East Asia
— in Singapore, Kuala Lumpur, Bang-
kok and Djakarta.

The Chamber’s ties with Jebsen
started as early as 1896 when the
company became a member. These
ties are made even closer by Mr. H.
Schneider, a Jebsen man since 1922,
who has been an active member of
the Chamber’s Export, and Trade
with China Sub-Committees for
several years.

Secrets of success

“Jebsen has certainly suffered very
severe setbacks during its existence,
but it has been able to overcome them
by skill and perseverance,” Mr.
Schneider claims.

He attributes the company’s come-
back after the Second World War to

Cont. p.16
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Chamber News

Mr. H. Schneider of Jebsen a}d Co. (See member profile
B2 12)).

Mr. B. R. Motik (right) Chairman of the all Indonesian Im-
porters Association, and a member of his delegation, with
S. L. Chung. (See also P. 17).

Mr. Chester C. Wine of the Texas Industrial Commission
visited the Chamber as part of a fact-finding mission to
study Hong Kong as a potential market for Texas products.
He is seen here with Harry Garlick.

The Hon. Sir Sik-nin Chau and Mr. Ian Tomlin, Chairman
of the Working Party for Simpler Trade Documents at the
opening ceremony of the Simpler Export Documents
Exhibition which was held at the Ocean Terminal on
August 24th. The exhibition featured office duplicating
machines with particular emphasis on their use in preparing
aligned documents. Copies of the Simpler Trade Document

Booklets are still available to members at the Chamber.
Clement Tsang, Assistant Secretary of the Membership
Department, signing up a new member. (See also P. 1/).
The Chamber gives Chinese language exams in spoken
Cantonese and Mandarin at regular intervals throughout
the year to expatriates from the staffs of member com-
panies. Mr. P. Alley (second from right) is seen here
taking a Cantonese Language Examination at the Chamber
on August 29th. His examiners are (from left to right) Mr.
F. Sham of the University of Hong Kong, Mr. H. M. Chick
of New Asia College, and Mr. C. S. Hung also of the
University of Hong Kong.

Mr. P. A. Prasada Rao, Minister of Commerce and Export
Promotion, Government of Andhra Pradesh, India with the
Secretary. (See also P. 17).



Cont from p.13

courage, able leadership, and the con-
fidence of the principals in Jebsen &
Co.

What does he see ahead for Jebsen?
What new products, processes and in-
novations are now in the planning
stage?

Agressive and progressive

“The essential feature of Jebsen is
that it is both aggressive and progres-
sive. Just to give a few examples,
Jebsen is now in the process of
building two new fast freighters which
are equipped with special gear to cope
with container traffic.

“In addition we are the agents for
Hapag Lloyd who will have third gen-
eration container ships in service by
1972 and to cope with this, the com-
pany is already training personnel both
here and in Germany in all aspects of
containerisation.

“We also believe in servicing every
product we market. We have invest-
ed heavily in equipment and per-
sonnel to fulfil this task and at present
employ over 300 people who are
primarily engaged with after sales
service.”

Staff training

With new processes and equipment,
Jebsen is very much aware of the need
for trained technicians and specialists.
Jebsen has always had a policy of
doing its best in furthering and pro-
moting local staff. For example, Jeb-
sen often sends employees to their

principals overseas for training. “Jeb-
sen’s aim is never to get rusty, or let
its employees get rusty,” says Mr.
Schneider. :

On the other hand, Jebsen ofitu
brings in specialists from their prin-
cipals to train their own and custom-
ers staff on new technical develop-
ments.

An electronic data processing Man-
ager, hired from a top computer con-
sultancy in Germany earlier this year,
has established a Computer Depart-
ment and is now preparing for the
installation of a UNIVAC computer
in 1971, and the total computerisation
of all the company’s operations by
1973.

Modern marketing

Jebsen also has an extremely modern
approach to marketing. Their sales
staff receives special marketing,
packaging and sales training abroadj-
order to introduce them to new ido Ji
and new methods. They are sent
directly to the source of the products

. . i.e. where they are actually made.
In this manner, they develop more
than just a superficial contact and
interest in the product they are trying
to sell. By knowing more about their
products, they are also naturally more
confident when they try to sell. Jebsen
has also adopted aggressive public
relations, promotional and advertising
methods as part of its overall market-
ing approach.

“At Jebsen,” Mr. Schneider points

Con’t p.25
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Chamber News

[J Two new members have joined
the Chamber’s sub-committees. MTr.

C. le F. Edwards of Jardine,
“..atheson & Co. Ltd. will take the
place of Mr. H. Keswick on the Ex-
port Sub-Committee, and Mr. Niels
Horn of The East Asiatic Co. Ltd.
will step into the vacancy on the
Trade with China Sub-Committee left
by Mr. E. Petersen, who has been
transferred to Ghana.

[J On August 11th, members of the
All Indonesia Importers Association
under the leadership of its Chairman,
Mr. B. R. Motik visited the Chamber
to discuss business opportunities in
Indonesia. Mr. Motik reported that
business is picking up once more in
Indonesia. He gave the Chamber a
list of members of the Association,
which includes virtually all private
importers in Indonesia. The Cham-
ber was also given information on
(‘\e State’s general entrepot warehouse
..r imports, along with a booklet
entitled a Business Guide Book to
Djakarta, 1970. Members can see
these publications in the Chamber’s
library or apply directly to GINSI,
Importers Association of Indonesia, 1,
Djl. Madjapakit.

[0 A mission from the State of
Andhra Pradesh in India led by Mr.
P. A. Prasada Rao, Minister of Com-
merce and Export Promotion visited
the Chamber on September 4th. Mr.
Prasada Rao would be prepared to
arrange for an escorted tour for any
Hong Kong businessmen interested in
exports from the State.

[] This issue of the Bulletin features
an article on Jebsen & Co. (see
p- 12) which is celebrating its 75th
Anniversary this year. The Bulletin
will be happy to feature similar arti-
cles on other members of the Cham-
ber which also have interesting his-
tories to relate or are celebrating a
special occasion. The Chamber does
reserve the right, however, to write
its own article, and cannot accept
stories that emphasize product publici-
ty. Members with a story to tell
should contact Harry Garlick or Lee
Sherard.

(J During August, the Business
Promotion Department dealt with
1,290 enquiries for importers and
exporters and handled 53 trade com-
plaints. The Department also ar-
ranged over 60 business contacts for
members to meet delegates of visiting
trade missions and individual busi-
nessmen. 165 letters of introduction
for members to various trade organi-
sations overseas were issued or
endorsed.

[0 The Certification Department re-
ports that a total of 16,812 applica-
tions for Certificates of Origin were
received in August. This is an in-
crease of 4 per cent over the same
period last year. Spot checks on 12.3
per cent of all consignments were
carried out.

[J Seventeen new companies joined
the Chamber in August. Present
membership stands at 1786 as com-
pared to 1638 last year at this time.
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Pick of the Press
Reprinted from the Wall St. Journal
The US Economy - Again

In our April issue we reprinted a
report from the Wall Street Journal,
which attempted to describe to what
extent — if at all — the USA was
experiencing a recession. The Cham-
ber has always maintained that the
economic difficulties facing the USA
were not serious. General opinion
now is that conditions in the USA are
showing signs of improvement. We
follow-up with a report by Wall Street
Journal staff writer Alfred J. Malabre
Jr..—

The recession that wasn’t really a
recession is being replaced by a re-
covery that isn’t really a recovery.

That’s the conclusion of a number
of business economists. Few believe
that the economy has actually been
through a recession in recent months.
And few now look forward to any
vigorous pickup in the economic pace.
Generally, they view recent signs of
strength, such as reports of a rise in
industrial production in July, merely
as evidence that the economy isn’t in
major trouble. They definitely don’t
regard such developments as the be-
ginnings of a sustained economic
expansion.

Several economists come up with
“blah,” in an effort to characterize
business activity. “It’s been a blah
year, and I expect it to continue to be
a blah year,” says George McKinney,
senior vice-president and economist of
Irving Trust Co., New York. “It’s the
year of the blah economy,” declares
Roy E. Moor, economist of Drexel
Harriman Ripley Inc., a New York
securities firm.

Even the National Bureau of
Economic Research, the nonprofit
New York-based organization that

officially sets dates of recessions and
recoveries, is at a loss to describe cur-
rent developments. “By historial
standards, we haven’t had any reces-
sion,” says F. Thomas Juster, NBE
vice president. “Yet we don’t see any-
indication of a recovery either.” He
adds: “We may have to come up
with new words to characterize
episodes such as the current one.
We’re thinking of labelling it a
retardation.”

Although the overall economy may
seem retarded or blah or just plain
dull, analysts detect dramatically dif-
fering trends within the total picture.

Corporate spending, which has
long been a source of strength, will
increasingly act as a drag on the
economy, in the view of most
analysts.

Defence spending down

Another development tending to
depress business activity, many econo-
mists say, is the fact that Federal
defense spending is declining quite
sharply. This spending, which reaclg’
ed a record annual rate of nearly $8%/
billion in the third quarter of 1969,
now is running at about the $77 billion
level, with no sign of any turn-around.
Defense outlays account for more
than three-quarters of total Federal
spending. They amount to only
slightly less than what consumers
spend annually for durable goods,
ranging from autos to kitchen ap-
pliances.

Defense spending, to be sure, is a
highly unpredictable segment of the
economy. It can be mightily affected
by imponderables ranging from the
strategic arms talks now going on
between the US and Russia to the
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planned peace negotiations in the
Middle East. Another big uncertainty
is the pace at which American troops
are withdrawn from Vietnam.

(rhln the long run, most analysts view
tne prospect of a decline in defense
spending as highly beneficial to the
country. “The defense spending cut-
back will aggravate the unemployment
problem in the short run,” says Frank
P. Murphy, chief economist of
General Electric Co. “But it also pro-
vides the opportunity to activate the
expanding list of long-deferred civilian
programs.”

Mr. Murphy estimates that pre-
sent Vietnam withdrawal plans would
bring defense outlays down to a rate
of about $70 billion annually by the
end of 1971.

Most economists agree that declin-
ing outlays for defense and capital
equipment would lead to a bona fide
recession, in the absence of other
developments. There are other factors
in the outlook that should counter-
(‘ lance the recessionary trends,
L.JWever.

More to spend

The one most frequently mentioned
is consumer spending.

Mr. Lashinsky of Inland Steel de-
clares that “consumer spending seems
to be on the way up.” His company
has noted “some recent improvement”
in steel ordering from manufacturers
of household appliances, he reports.
Demand in the auto industry also
shows signs of strengthening, he says,
though he quickly adds that a long
auto strike could cause severe pro-
blems.

A recent study by Don Conlan, a
vice president and economist of Dean
Witter & Co., a San Francisco securi-
ties firm, shows why many analysts
expect a pickup in consumer expendi-
tures. Consumers’ savings in the
second quarter amounted to 7.6 per
cent of their after-tax income. Mr.
Conlan notes that this savings rate is
higher than at any time in three years.
In the second quarter of 1969, the
rate stood at only 5.3 per cent. In
recent months, he also observes, the
portion of after-tax income needed to
service instalment credit repayments
has declined. He concludes that the
average consumer’s financial position
right now is unusually sound and that
this constitutes. “a very important
plus” in the economic outlook.

Pay gains

Analysts generally do not believe
that the long decline in stock prices
will have a great impact on consumer
outlays in coming months. They
attach much more significance to the
high rate of savings and continuing
pay gains. As the economist for a
large New York food company puts
it. “All that money is going to start
burning holes in people’s pockets.”

Another important plus, according
to many analysts, is the fact that
homebuilding, so Jlong depressed,
finally shows signs of a sustained
recovery.

The Commerce Department report-
ed that private housing starts in July
rose 16 per cent from the June rate,
to a seasonally adjusted annual rate of
1,585,000 units. The rise chiefly re-
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flected increasing construction of
apartment buildings of five or more
units.  Starts of single-family homes
Jecreased slightly in July.

rent-up demand

Most economists expect this trend
to continue and probably accelerate.
Du Pont’s Mr. Reeder, for instance,
predicts that home starts in 1971 will
top this year’s total by at least 20 per
cent, with apartment units leading the
way. He bases this estimate primarily
on two considerations. He cites an
“enormous” pent-up demand for
housing. And he notes that mortgage
funds for homebuilding are becoming
more readily available. This, of
course, reflects the fact that consumers
have a high level of savings and are
placing much of this money in thrift
institutions which traditionally supply
home mortgage funds.

Even a sustained, vigorous recovery
in homebuilding -activity, however,
would be an insufficient basis for a
“secast of general economic expan-
won, most analysts agree. They
believe that the cross-currents under
way in the economy preclude any
dramatic changes in the broad indica-
tors of business activity. A summary
of how most analysts feel about some
general yardsticks follows:

Unemployment may climb a fraction
of a percentage point above the July
rate of 5 per cent. But hardly anyone
expects a rise to the 7 per cent-plus
levels that have marked most post-
World War II recessions. And most
analysts predict that unemployment
will probably be declining slightly by
mid-1971.

Industrial production will probably
show little change over the next
several months. The Federal Reserve
Board’s production index rose slightly
in July to 169.2 per cent of the 1957-
59 average. Many analysts don’t rule
out the possibility of some monthly
drops in the index later this year,
especially if any auto strike develops.
Almost nobody expects the index to
get back up to the 174-plus levels
reached in mid-1969 until at the
earliest the third quarter of 1971.

Inflation

Inflation will continue to cause
economic problems in coming months.
But there is widespread belief that the
worst of the price spiral is about over.
Many economists caution, however,
that inflation could rapidly worsen if
the Government were to pursue highly
expansionary fiscal and monetary
policies in the months ahead.

Stock prices in general appear
unlikely to move dramatically up or
down. Stocks tied to such segments
of the economy as homebuilding
should generally show gains. Also,
analysts mnote that productivity is
beginning to rise in some industries,
which should tend to push down
labour costs and ultimately bolster
corporate profits.
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New Crafts New Skills New Men
The Work of the Industrial Training

Advisory Committee

“The rapid expansion of Hong

Kong’s industry which has been ac-
companied by a growing shortage of
(J'illed and even semi-skilled labour
..us prompted Government to review
its overall policy and the machinery
necessary to carry out its objectives in
the industrial training field.”

The beginning

Thus, opened the explanatory
memorandum that accompanied the
invitation extended on 30th June, 1965
to the Chamber and other bodies in
Hong Kong to nominate representa-
tives to serve on the Industrial Train-
ing Advisory Committee.

The memorandum went on to state
Government’s revised policy and to
outline firstly the division of respon-
sibility between Government Depart-
ments for training at the operative,
technician and technological levels
and then dealt with the division of

(=sponsibility between Government
' 4d industry. For technologists and
technicians, Government was to

assume the major share of responsi-
bility while at the operative level in-
dustry had to play its part.

Members

Then came the crunch: “An Indus-
trial Training Advisory Committee
will be formed.” This Committee
was to be non-statutory to begin with
but might develop into a statutory
body and was to consist of a Govern-
ment Chairman, eight official (Govern-
ment) and thirteen unofficial mem-

bers, the latter being drawn from four
industrial and four workers organisa-
tion together with representatives of
another five organisations of which
the Chamber was one. Mr. 1. H.
Kendall, Chairman of ICI (China)
Ltd. and a member of the Chamber’s
General Committee was our original
nominee and was later succeeded by
Mr. R. Burrell, DFC, of the same
company, who continues to be the
Chamber’s representative.

Piles of work

The Committee as a whole meets
once every quarter but in the inter-
vening periods vast amounts of work
are carried out”by the various Indus-
trial and Functional ‘Sub-Committees
appointed to consider specialised as-
pects of this vast and complex sub-
ject. By July 1967, these were in
operation. The Industrial Committees
covered building trades, clothing, elec-
tronics, textiles, plastics, and the
engineering trades, including automo-
bile repairs and servicing, electrical
apparatus and appliances, shipbuilding
and ship repairs and machine shop and
metal working.

Each of these Industrial Committees
had by its terms of reference to study
the manpower needs of the industry,
classify into various principal jobs the
work done in the industry, and to set
minimum standards for these jobs and
advise on examinations and tests re-
quired to ensure their attainment. Ad-
ditionally, they had to examine exist-
ing facilities for industrial training

Con’t p.25
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Cont from p. 23

and recommend how they could be
]{(ygroved if expanded, and to act as a

on body between the industry and
the various vocational training insti-
tutes.

Each of the Industrial Committees
has started its operations by conduct-
ing a manpower survey of the indus-
try and by June 1970 ten of these
had been completed so that the main
work now in hand is the completion of
job specifications. Some idea of the
amount of work involved in the opera-
tion of these ten industrial committees
may be gathered from the fact that
none 'has had less than 12 meetings
and, between them, a total of 208
meetings have been held.

Vital contribution

Concurrent with the work of the
Industrial Committees is that of the
Froctional Committees on Appren-

ship, Vocational Training and on
Technical Institutes, all of which have
already prepared the reports which
were called for by the main committee.

Out of the work of the Industrial
Training Advisory Committee is being
evolved the pattern of the Colony’s
educational development in the techni-
cal field, a subject on the urgency of
which hardly a single dissenting voice
has ever been heard. The Chamber
believes the work of this Committee
to be vital to Hong Kong’s continued
industrial expansion and keeps itself
continually informed on the progress
being made.

Cont from p, 16

out, “we emphasize youth, and we try
to keep a youthful outlook. We do
not want to become staid and conser-
vative. We are not afraid to invest
in new things even though it may mean
incurring risks.”

Bright future

Did the 1967 riots cause any ap-
prehension concerning the future of
Hong Kong at Jebsen & Co.?

“Not at all. Jebsen did not let up
in the least — instead, it forged ahead.
After all,” Mr. Schneider shrugged,
“as we increased.our business, we also
increased the confidence of our
buyers and our principals.”

“No, Jebsen is not afraid of the
future — and one very tangible proof
of this is our plan for a new 18-storey
Jebsen Building in North Point.
Right now, Jebsen’s various sales divi-
sions, service stations and godowns are
extremely scattered. We want to put
them all under one roof — although
we will continue to maintain our head
office in the Prince’s Building. We
certainly wouldn’t bother investing in
such a sizeable piece of real estate
if we didn’t believe in the future of
China and Hong Kong.”

Undoubtedly Jebsen & Co. will en-
joy a very happy Centennial An-
niversary in another twenty-five years!
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We'd be delighted to help with information
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